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Forward Looking Statement
-

Statementmadein thispresentatiorithat relate to futureplans,
events or performancesare forward-looking statements
Any statement containing words such as "believes,"
"anticipates,™plans,"or "expects,“and other statementsvhich
are not historical facts containedin this presentationare
forward-looking, and these statementsinvolve risks and
uncertainties and are based on current expectations
Consequentlyactual resultscould differ materially from the
expectationsexpressedin these forward-looking statements
Referencas made to the Company'dilings with the Securities
and ExchangeCommissiofor a more completediscussioonf
suclrisksand uncertainties



Introduction to Z Trim Holdings
-~

Z Trimis a natural,minimallyprocessedtasteneutral,zero calorie food
Ingredientoriginally developedand patentedby the USDA

We currently sell our products to numerousFortune 500 food
manufacturerand distributors

Z TrimHoldingsagri-businesss positionedo experiencemassivegrowth
In the over $30B addressable global food marketover the next5 years
witha targeted grossmarginapproachingd0%

Inaddition,we are developingnewproprietary linesof related products
focused on industrial sectors,which will resultin a new stream of
significanrevenuewhichmay outpacerevenuegromthe food sector

Z TrimHoldingsuniquepositionand productline hasbeenrecognizedoy

“Smdloneyl nvest or s’
A Severalformer Seniotlevel executivef Fortunel00 companiehave invested
in  ZTrimHoldingsand agreed to serveonouradvisoryboard



What Is Z Trim?

Z Trim is a U.S. Department of Agriculture (USDA)
Patented Technology for Functional Food Ingredients

Z Trimis a natural, minimallyprocessedtasteneutral,zero
calorie food ingredientoriginally developed and patented
by the USDA

Z Trimcurrentlyis made from cornbran and oat hullthrough
a patentedproces®wnedexclusivelyoy Z TrimHoldings No
othercompanyworldwide,canmakeZ Trim

The Company has developed a unique, proprietary
manufacturinggrocesgo massproduceits oneof-a-kind line
of products



Provides Multiple Benefits to Food Indu

-
Reducesalories, fat and tranfat content

Lowersmanufacturing costs

Increasegnoisture retention

Extendsshelf life and reduces breakage

Improvestexture and moutheel

Adds dietary fiber

Reducesil separation

Enablessimpler/cleaner ingredient labeling




Unique Properties Create Value for Fooc

Manufacturers
s b

Z Trim holds up to 30 times its own weight in water. No
competitive product is close to matching the water retention
of Z Trim

Z Trim Corn Fiber:
27.5 ml water/gram

Z Trim Oat Fiber: 10 ml water/gram

Citrus Fiber: 7.5 ml water/gram

Carrot Fiber: 6.5 ml water/gram

Pea Fiber: 4 ml water/gram

Microcrystalline Cellulose: 1.75 ml water/gram




Competitive Advantages

There Is no single product that has all the properties of Z~
Food processors currently use one or more of the followin
products to mimic SO0me, b u
A CMC- carboxymethytellulose

A Dairy solids

A Soybean oll

A Cheeses

A
A
A EQgs

A Modified food starches

A Gums (guaranthan arabic)
A

A Fibers (pea, carrot, citrus)



WIin-Win for Food Processors & Custon
-

Z Trimprovides FoodProcessors

A Significantmarginexpansiorthroughboth reducedtotal ingredientcostand
Increased/olumeof finishedproduct

Costsavinggiueto longershelflife and lessproductbreakage
Morerobustjessexpensiverocessingvithintheirmanufacturingrocess
Userfriendly ingredients Lessensitivityo heat/cold, freeze/thaw cycles

I > I I

Increasedrevenue/brandingopportunity “ ¢ | e la a @ @dtural’ product,
lowerfat, higherfiber

Z Trim provides FoodCustomers

A Lowfat/low caloriefood thattastegustlike a full-fat product
A Thefood textureof a full-fat product

A Replacemendf nornaturaladditives
A

\ Betterquality food: Longershelflife, better microwaveresultsJesswater
separationjessoil migration



Enormous Cost Savings for Food Prodt
-

Example 1:Hamburger Patties

Current Formulation Formulation
Hamburger Patty Without Z Trim With Z Trim
Ingredient Lbs/batch  Cost/lb | Lbs/batch  Cost/lb
Ground Beef (80/20) 982.40 $1.18 887.40 $1.06
Water 0 0 90.00 $0.00
Z Trim Corn Fiber 0 0 5.00 $0.04

Total $1.18 $1.10

Using Z Trim results in a savings of $0.08 per pound for a 6% cost savings.

A Thismaynot soundike a lot, but, for justonemanufactured for exampleAmericarFoodGroups®,
whichprocessegver1l millionpoundsof groundbeefa day d this6% savingsvouldtranslatanto a
$30 miillion cost reduction annually (meats represent a $1.6B opportunity for Z Trim in U.S. alone)

In addition to cost savings, Z Trim produces additional value by:

A Lowering fat content
A Reducing shrinkage (size of finished product after cooking)

A Producing moister texture



Enormous Cost Savings for Food Prodt
-~

Example 2. Cheesecake Filling

Current Formulation Formulation
Cheesecake Filling Without Z Trim With Z Trim
Ingredient Lbs/batch  Cost/lb Lbs/batch  Cost/lb
Cream Cheese 1,420.32 $1.93 986.24 $1.34
Water 0 o) 408.15 $0.01
Z Trim Corn Fiber 0 0 25.93 $0.08

Total $1.93 $1.43

Using Z Trim results in a savings of $0.50 per pound for a 26% cost savings.

A Forjustonemanufactured for exampleKraft Foods®, whichprocessesver 10 millionpounds
of cheesecakbaseper year d this 26% savingswould translateinto a $2.6 million cost
reduction annually (this is one product in a company that has thousands)

In addition to cost savings, Z Trim produces additional value by:

A Lowering fat content
A Improving creaminess and mefettl



Nearing Profitablility in Food Productiol

Segment

ZTrimH o | d busimesstrategy,implementedvhenthe currentmanagement
teamwasinstalledin late 2007, identifiedthreedistincistagesto profitability:

Stagel was“ p r ofa@dncept Inthisstage,Z TrimHoldingsvalidated
the commerciamultifunctionalityof its product provingits acceptancean
thefood industryand Z TrimH o | d abilitg te manufactur& Trim

Stage?2 validatedtheability to scaleup manufacturingf Z Trim

Stage 3 is transitioningproductionfrom in-houseo a toll manufacturethat
can

A ProduceZ Trimin volumesarge enoughto meetthe demand
A Generatesubstantiaprofitability for Z TrimHoldings

The Company is ready to embark on Stage 3 with its October 2011
announcementof a toll manufacturingagreementwith the Aveka Group
thatis setto commenceoroductionin the secondor third quarterof 2012



Shift to Toll Manufacturing

Transforms the Comganx

Commencement of toll manufacturing (anticipated to be in Q2 or (
2012) is anticipated to improve cash flows from operating activities

Aveka’'s first lowa facility st
of product per month

The Company plans to, as qui c|
facility as demand increases

Shoul d Aveka’s first f a
of product per month, t
the first time will not be constrained by production



Sales Growthr Current and Prospective
[
Customers Up 100% over 4 years l Projects Up 800% over 4 years I
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Market Potential Is Enormous
-

2012 Market Potential for Trirse
(only)
Baked Goods $2,441,125,000
Meat Products $1,611,523,000
Dairy Products $723,994,000
Salty Snacks $435,652,000
Frozen Meals/Pizza $415,951,000
Soup $402,713,000
Dressings/Sauces/Dips $281,869,000
Potatoesd Frozen $255,354,000
Processed Cheese $202,455,000
Canned/Chilled Meats $116,711,000
Sugar Confection $45,601,000
Cottage/Ricotta Cheese $37,104,000
Cream Cheese $26,932,000



Sales Growth Strategies
-~

Greater use of distribution companies in domestic mark
¢ Skidmore (over 3,000 U.S. customers)

¢ Essex Grains (1,000 U.S. customers)
¢ Process Choice (450 U.S. customers)

International sales through distributors
¢ Kraki(over 780 South American customers)
¢ FX Morales (over 300 Mexican customers)

Greater proliferation of our product in existing customer
base; multiple categori es



Intellectual Property Strategies
-~

3-year Collaborative Research and Development
Agreemen{ “ C R AnvidhAlie YSDAARSor:

A IntellectuaPropertyProtection

A Expansionf IntellectuaPropertyPortfolio
A R&D

Useof World ClassScientistand Facilities

A ThisAgreementgives Z Trim Holdingsaccessto a deep
benchof outstandingPhD.s for the costof one inhouse
scientist

A It also provides accessto expensive, stateof-theart
equipment



Our Officers
-

Since taking their positionsin late 2007, our officers have
developeda newbusinessmodelbasedon Iowerlngcostsof goods
sold and SG&A costsjmprovingmarginsand developinga B-to-B
salesstrategyfor ourindustrychangingngredients

A SteveCohenrn ChiefExecutivéfficer

In Augustof 2007 Mr. Cohenassumedhe role of chief executiveofficer.
Priorto joiningZ Trim,Mr. Cohenhad 25 years'experienceat the Chicago
MercantileExchangeMr. Cohenwas a memberof the US Olympic Team
(Judo)at the 1988 Olympicsin Seouland wasa coachfor the U.S Olympic
Teamat the 2000 Olympican SydneyAustralia

A BrianChaiken- ChiefFinancia& LegalOfficer

Mr. Chaikenpassedthe CPAexam, holdsa Bacheloregreein Accounting
from the Universityof lllinois,a JurisDoctorfrom DePaulUniversityand is a
memberof the lllinoisand FloridaBars He haspracticedlaw for over 15

years



Strong Management Team

Collectively, Over 100 Years
of Experience in the Food Industry

A DanielDugan- V.R of SalesMarketingand Applications

Mr. Dugan has over 25 years of direct ingredient sales experience
workingfor companiesuchas Tate& Lyleand SaraLeeCorporation

A LyndaCarroll- Directorof Applications

Ms Carroll, a food scientisand culinarychef, previouslycontributedto
applicationsand quality assurancdor Campbell'sSoup Companyand
ConwaylmportCa, Inc, manufactureref ConwaySalad Dressingand
Saucedor foodservice

A Kyle Hanah- Directorof Manufacturing

Mr. Hanah a chemicaéngineerjoinedthe companyin late 2008 having
previouslyworkedat Kraft FoodsSaralLeeCorp and ConAgraFoods

A DanHerron—- PlantManager

Mr. Herron,a chemicalengineer,joined the companyin 2011 having
previouslyworkedat Kraft FoodsPepsiCand Wrigley Ca



Key Shareholder and Board of Advisors
-

A numberof Former Senior Level Execsfrom
Fortunel00 companieshave investedtheir own
money,throughBrightlineVenturesand agreed to
serveonZT r 1 Bodrdof Advisors

Gordon Brunner FormerCTO of P&G

RogerEnrice- FormerCEO of PepsiCo

Jack Greenberg- FormetCEO of McDonalds

James LawrenceFormetCFO of Unilever and General Mills
Rick Lenny FormeICEO of Hershey's

Dick Mayer FormeIlCEO of Kraft and KFC

Robert Shapire- FormeIlCEO of NutraSweet and Monsanto

P D S IS S €



ZTHO Capitalization Table
-

Ticker: (ZTHO)

Market Cap: $13.2M

Current Price (9/1/11): $1.00
(Shares inMillions, except for per share)

('000) Avq. Strike Price

Common Stock Outstanding 13.36
Employee Stock Options 5.405 $1.12
Pre 2008 Warrants 0.175 $13.69
Convertible Notes (Due in 2012) 1.904 $1.00
Note Interest 8% for 2 years 0.324 $1.00
2008 Convert Warrants A 0.539 $0.01
2008 Convert Warrants B 0.289 $0.30
2008 Convert Warrants C 1.769 $1.00
2009-2011 Warrants 20.613 $1.50
Preferred Stock Series | 4.844 $1.00
Preferred Series | Dividend at 8% for 2 Years 0.135 $1.00
2011 Preferred Stock Series I 3.327 $1.00
Preferred Series Il Dividend at 8% for 2 Years 0.532 $1.00
TOTAL Fully Diluted 53.216




Company Highlights
-~
UniqueValuePropositiorior the $30B Global FoodIndustry
Our Ingredientis Already BeingUsedby Major FoodProcessors

ExcellentProfitability and Rapid Scale due to Transformational
Contract ManufacturingAgreement(with Nominal Future Capex
Requirements)

TheDevelopmenbf New Productdor IndustrialUseCouldProvide
AnotherLegto the GrowthStory

Strong ExistinglntellectualProperty and Patent Partnershipwith
USDA

ExperiencedManagementind Impressivéoard of AdvisorsAll of
WhomHave Investedn the Company



2011 Z TirmHdeldings iMilestanes

Jan: ZTH announces best month/quarter/year in company hi
Feb: ZTH doubles monthly production over previous year
Apr: Board and investors show confidence by converting not
Apr: o0Going Concerno opinio
Jun: Groundbreaking collaboration with U/&R®B announced
Aug: Key plant upgrades to increase output are completed
Sep: Company announces best manufacturing month ever
Oct: Plant optimization enables 36% production increase
Oct: ZTH signs manufacturing agreemenfvettaGroup

Nov: Skidmore to distribute product in Midwest & Atlantic
Nov: FX Morales to distribute product in Mexico



Thank You
-

Z Trim Holdings
1011 Campus Drive
Mundelein, IL 60060

(847) 549-6002
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